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P R O F E S S I O N A L   S U M M A R Y 

Transformational Media & Communications Strategist with 5+ years of experience leading culturally relevant content 
strategy, integrated campaigns, and earned media initiatives for public-sector and consumer-facing organizations. Proven 
success driving audience engagement, brand visibility, and campaign performance through platform-native storytelling, 
editorial planning, executive communications, and cross-functional collaboration. Adept in translating brand priorities 
and cultural insights into high-performing organic social strategies across digital, broadcast, and community platforms. 
Secured 70+ media placements across NBC, CBS, Telemundo, Univision, and Miami Herald while supporting 
campaigns and partnerships with organizations including Miami-Dade County, Florida Department of Health, and 
FIFA World Cup Host Committee. 
  
 
C O R E  C O M P E T E N C I E S 

Earned Media & Media Relations​ Earned Media Strategy​ Content & Editorial Planning​ Speechwriting 
Digital Content Strategy​ Media Training​ Organic Social Strategy​ Performance Analytics 
Brand & Campaign Strategy​ Platform-Native Storytelling​ Narrative Development​ Integrated Communications 
  
 
W O R K   E X P E R I E N C E 

THE CHILDREN’S TRUST, Miami​ 2022 – 2026 
MEDIA MANAGER | July 2023 – Present 

●​ Serve as lead media strategist and spokesperson, driving earned media and platform-native storytelling across 
broadcast, print, radio, digital, and social platforms. 

●​ Secured 70+ media placements across Miami Herald, NBC 6, CBS 4, Telemundo 51, Univision, Local 10, and 
WLRN, increasing brand visibility and community engagement. 

●​ Led PR and content strategy for flagship initiatives including Young Talent Big Dreams, leveraging culturally relevant 
storytelling and digital amplification to increase program participation by ~10% year-over-year. 

●​ Developed localized communications and social storytelling campaigns that expanded visibility and engagement 
within multicultural communities through on-air appearances and community-centered messaging. 

●​ Managed integrated content calendars aligned with campaign priorities, cultural moments, community initiatives, 
and earned media opportunities across digital and broadcast channels. 

●​ Partnered with Miami-Dade County, Miami-Dade County Public Schools, Florida Department of Health, FIFA 
World Cup Host Committee, and Griffin Catalyst to execute press conferences, campaign activations, and media 
events. 

●​ Wrote executive speeches, talking points, press materials, and interview briefs for C-suite leadership, ensuring 
alignment across public-facing communications and media appearances. 

●​ Provided media training and interview preparation for executives, internal leaders, and funded partners, 
strengthening on-camera presence and message delivery. 

●​ Managed influencer and creator partnerships, external PR agencies and cross-functional campaign execution, 
overseeing strategy, timelines, media outreach, and performance across multiple initiatives. 

●​ Produced and led In Conversation With, a multi-platform branded content series featuring video, podcast, and 
short-form social content to amplify community voices and increase audience engagement. 
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L I N D S A Y   F R A N C O I S 
 

W O R K   E X P E R I E N C E   C O N T I N U E D 

DIGITAL MEDIA SPECIALIST | August 2022 – July 2023 
 

●​ Led organic social strategy across Instagram, Facebook, LinkedIn, and X, leveraging audience insights, platform behavior, 
and cultural trends to increase impressions by 10%+ and improve engagement performance. 

●​ Launched recurring content series (Trust Tuesday), achieving 6% engagement rate per impression through audience-first 
storytelling.  

●​ Analyzed performance data and presented monthly insights to inform content direction and campaign optimization.  
●​ Managed cross-functional editorial planning and content scheduling across multiple platforms, aligning messaging with 

organizational priorities, campaigns, and real-time cultural moments. 
 
SOBEH INC., Miami, FL​ 2019 – 2021 
PR COORDINATOR & SOCIAL MEDIA MANAGER 
 

●​ Supported integrated PR and social campaigns through content development, media coordination, influencer outreach, and 
campaign reporting. 

●​ Managed social media publishing, community engagement, and digital storytelling initiatives to increase audience interaction, 
brand visibility, and online presence. 

●​ Collaborated with internal teams and external partners to support campaign launches, promotional activations, website 
management, and audience engagement efforts. 

 
SOCIAL MEDIA STRATEGIST & WEBSITE DESIGNER (FREELANCE)​ 2021 – 2023 
 

●​ Developed social media content strategies and digital branding assets for small businesses, entrepreneurs, and 
community-based brands 

●​ Created platform-specific content, visual storytelling campaigns, and audience engagement strategies across Instagram, 
Facebook, and TikTok 

●​ Designed and maintained websites focused on user experience, brand consistency, and conversion-driven messaging 

●​ Managed content calendars, campaign launches, and digital marketing initiatives to support brand growth and online visibility 
 

 

E D U C A T I O N  &  P R O F E S S I O N A L  D E V E L O P M E N T 
 
Florida International University│Bachelor of Science, Public Relations​  
  
 

T E C H N I C A L  S K I L L S 

Applications: Microsoft Office, Excel, PowerPoint, Google Suite (GoogleDocs, Sheets, Slides), Adobe Photoshop​  
Social Media: Instagram, TikTok, Facebook/Meta, Threads, YouTube, Twitter/XVideo, Podcast, Vertical Series 
Analytics & Project Management: Meta Business Suite, Google Analytics, Sprout Social, CreatorIQ, Asana, Slack 
,   
 

C A M P A I G N S  &  P R O J E C T S 

Producer & Creative Lead |“In Conversation With”, Video & Podcast Series​ 2025 
Led strategic development and multi-platform distribution for a branded content series, translating long-form conversations into short-form digital 
storytelling optimized for social engagement and audience reach. 
 
Creative Director | Tropical Temptation Lip Oils, Product Launch​ 2023 
Directed integrated launch strategy and content production for a beauty product campaign, generating 10,000+ monthly impressions through digital 
storytelling, social content, and branded creative assets. 
 
    


